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SECTOR OVERVIEW



C R E A T I V E  I N D U S T R I E S

Creative industries �³�0�D�G�Hin Baden-�:�•�U�W�W�H�P�E�H�U�J�´�±

a global player at the heart of Europe.

Baden-�:�•�U�W�W�H�P�E�H�U�J�¶�Vlocation in the centre of Europe offers a

significant advantage in that it guarantees access to many

important markets.

Baden-Württemberg supports a creative environment which is

unique in Germany. In the creative industries, the south-west of

Germany is at the cutting edge �± both nationally and

internationally.

The creative industries in Germany

�‡ According to the definition of the sector provided by the �³�2�I�I�L�F�Hof

Cultural Policy and Cultural �6�W�X�G�L�H�V�´��the creative industries in

Germany comprise around 219,000 taxable businesses. The

creative industries include the following: music, literature, books

and publishing, art, film/video/broadcasting, design and

architecture, cultural heritage, advertising and software/computer

games.

�‡ Major companies operating worldwide, as well as a plethora of

medium-sized to micro-businesses generate a total turnover of

around 126 billion Euros.

�‡ About three-quarters of the German creative industry is

dominated by micro-businesses and employs over 950,000

people.

The creative industries in Germany

Germany

Total turnover (K EUR) 125,933,000

Employees 950,000

Businesses (no.) 218,099

Source: Culture Yearbook 


